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QUESTION 1

What is one of the main steps in the progression of the Coremetrics life cycle?
A. Advance customers

B. Deliver products

C. Build reporting structure

D. Create customer confidence

Correct Answer: A

Reference:http://www.coremetrics.com/solutions/customer-lifecycle-conversion.php

QUESTION 2
What is the main objective of the EMM solution for IBM customers?
A. Power the success of every marketing organization with innovative technology solutions.

B. Entertain new business prospects by adapting legacy systems.

C. Increase content flow between IBM products allowing the customer to make IBM product purchase decisions.

D. Decentralization of content in the marketplace.

Correct Answer: A

QUESTION 3

What is one of the business problems that the Unica Campaign EMM solution product addresses?
A. Displaying to the user all the connections in their enterprise systems.

B. Determining thetotal ROl and investment required for a campaign.

C. Determining, in real time, the right message to present in inbound marketing channels.

D. Displaying the total cost of ownership of a marketing campaign.

Correct Answer: C

Reference: http://www.unica.com/products/campaign-management.htm

QUESTION 4

How is the IBM product ILOG used in the EMM solution?
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A. It can be used as part of the selling phase of the EMM solution.

B. It can be used as part of the marketing phase of the EMM solution.
C. It can be used as part of the initial phase of the EMM solution.

D. It can be used as part of the fulfillment phase of the EMM solution.

Correct Answer: B

QUESTION 5

What is the value proposition of the Unica Leads product offering?
A. To deliver quality leads in a timely manner.

B. Tocreate new market channels through leads generation.

C. To offer new product offerings through channel marketing.

D. To sustain existing channels through demand generation.
Correct Answer: A

Reference: http://www.unica.com/products/lead-managment.htm
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